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The Prop 65 Warning Requirements Have Changed

Over 30 years ago Proposition 65, the
Safe Drinking Water and Toxic Enforce-
ment Act of 1986, was enacted to help
Californians make informed decisions
about protecting themselves from chem-
icals known to cause cancer, birth defects
or other reproductive harm. This is the
law that requires the various warning la-
bels and posters that have now become
ubiquitous throughout the state.

The law applies to California-based
employers as well as any business that
sells consumer goods to Californians.

In order to bring renewed attention to
the purpose of Proposition 65 (Prop 65),
new warning requirements have been
established. The new warning provisions
went into effect on August 30, 2018.
Here’s what you need to know about how
Prop 65 affects graphic arts businesses ...

There are two categories of
warnings

There are warnings that relate to exposure
within your facility, and warnings that re-
late to exposure from your products:

* Your facility - If your business has
10 or more employees and exposes
Californians to chemicals that are on
the most recent Proposition 65 list
at levels that require a warning, your
business must provide a clear and rea-
sonable warning prior to that expo-
sure. You should have warning signs
throughout your facility, including
your reception area, and as you enter
each new area of production where
Prop 65 chemical products are used.

You must also comply with the
warning requirements if a member
of the public can enter your facility
and potentially be exposed to a Prop
65-regulated chemical. For printers,
this typically can be the case if cus-
tomers come onto the production
floor to perform press checks.

In addition, companies that do busi-
ness within California are prohibit-
ed from knowingly discharging listed
chemicals into sources of drinking water.

e Your products - If your finished
product contains any of these regulat-
ed chemicals and there is a potential
of exposure to any of the regulated
chemicals, you must also inform your
customers, who in turn are required
to inform their customers.

HUMAN RESOURCES

The required consumer warning
statements have changed

If warning statements are required, the
language of the warning for consumers
must now be more specific:

o Atleast one of the chemicals that is in the
product that is either a carcinogen or re-
productive toxin must be identified.

o A statement that more information is
available at www.P65Warnings.ca.gov,
the new Prop 65 warning website,
must be included.

« The warning must say the product “can
expose you to” a Proposition 65 chemi-
cal (versus the previous statements that
the product “contains” the chemical).

o A triangular yellow warning symbol

must also be included in most
consumer warnings.

Here is a comparison of a sample new
product warning label versus a sample
old product warning label. Be aware that
warnings must also be provided online
for products purchased over the Internet.
Here is an example of an area warning
statement:

New Warning Label

/\ WARNING: This product can expose you
to chemicals including [name of chemical],
which [is/are] known to the State of California
to cause [cancer]/[birth defects or other
reproductive harm]. For more information go
to www.P65Warnings.ca.gov.

Old Warning Label

WARNING: This product contains
a chemical known to the state of
California to cause birth defects or
other reproductive harm.

New Area Warning Statement

A\ WARNING: Entering this area
can expose you to chemicals known to
the State of California to cause cancer
and birth defects or other reproduc-
tive harm, including [name of one or
more chemicals known to cause can-
cer and name of one or more chem-
icals known to cause birth defects
or other reproductive harm], from
[name of one or more sources of ex-
posure]. For more information go to
www.P65Warnings.ca.gov.

Even small businesses may be
affected

There is an exemption from the employ-
ee training, consumer warning require-
ments and prohibition on discharges into
drinking water sources for companies
with fewer than 10 employees. However,
companies with fewer than 10 employees
still must comply with the Proposition 65
warning statements if they sell products
to a customer that is not exempt.

You must do your due diligence

The first step towards compliance is to
take a hard look at all of the materials
you are using.

You can find the most current list of Prop
65 chemicals at http://bit.ly/prop65list. Go
through your Safety Data Sheets (SDSs) to
determine if you have any Prop 65 chem-
icals in your facility. The information is
usually found in Section 11, Toxicologi-
cal Information, Section 15, Regulatory
Information, or Section 3, Composition.
However, sometimes this information is
provided in a different manner, such as a
technical bulletin. Contact your supplier if
you have questions.

If no Prop 65 chemicals are found, no

further action is required.

If you do find Prop 65 chemicals in the
materials you are using, note the concen-
tration of the chemical. Then determine
if it is something that your workers will
be exposed to (such as a cleaning solvent
used during the manufacturing process)
and/or something that will become part
of the final product (such as an ink, coat-
ing, adhesive or substrate).

If there are Prop 65 chemicals that end up
in your final product, we recommend that
you go back to the vendor to see if those
can be substituted. If not, the next step is
to determine what the consumer’s actual
level of exposure might be, if any at all. This
is because California has established “safe
harbor” levels for many (but not all) of the
chemicals on the Prop 65 list. Unfortunate-
ly, for those chemicals that do not have a
safe harbor level established, the threshold
is assumed to be zero.

If you can determine that the ulti-
mate consumer will not be exposed to
the chemical above the safe harbor lev-
el, then the consumer warning is not re-
quired. Your vendor/chemical product
manufacturer may be willing to provide
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BUSINESS MANAGEMENT

Sales Facts for You to Know! (Part 2)

In case you missed it, Part 1 of this article can
be found at http://bit.ly/NN_9-17.

13. Tuesday emails have the highest
open rate compared to other weekdays.
(Source: Experian)

14. An average buyer gets 100+ emails a
day, opens just 23%, and clicks on just 2%
of them. (Tellwise)

15. 40% of emails are opened on mobile

first — where the average mobile screen can
only fit 4-7 words max. (ContactMonkey)
16. Only 2% of cold calls result in an
appointment. (Leap Job)

17.1n 2007 it took an average of 3.68 cold
call attempts to reach a prospect. Today
it takes 8 attempts. (TeleNet and Ovation
Sales Group)

18. The top salespeople use LinkedIn at
least 6 hours per week. (The Sales Man-
agement Association)

19. 80% of calls go to voicemail, and
90% of first-time voicemails are never
returned. (RingLead)

20. The best time to cold call is 4pm
- 5pm. The second-best time is 8am
- 10am. The worst times are 11am and
2pm. (InsideSales)

21. The best days to call are Wednesdays
and Thursdays from 6:45 to 9 a.m. and 4
to 6 p.m. (RingDNA)

22. 91% of customers say theyd give
referrals. Only 11% of salespeople ask for
referrals. (Dale Carnegie)

23.73% of salespeople using social selling
as part of their sales process outperform
their sales peers and exceeded quota 23%
more often. (Aberdeen)

24.50% of sales time is wasted on unpro-
ductive prospecting. (The B2B Lead)

Complying with the Rules for Background Checks

In the past, employers who conduct inves-
tigative background checks, such as for
job applicants, faced a conundrum:
Which of two potentially overlapping
laws were they supposed to follow?

The Investigative Consumer Report-
ing Agencies Act (ICRAA) covers back-
ground checks in which a consumer’s
“character, general reputation, personal
characteristics, or mode of living” is
obtained through any means. The Con-
sumer Credit Reporting Agencies Act
(CCRAA) covers information “bearing

on a consumer’s credit worthiness, credit
standing, or credit capacity” Among
other differences, the ICRAA requires the
employer to get prior written authoriza-
tion from the person being investigated;
the CCRAA does not. When obtaining
information about both character and
credit worthiness, which law prevails?

The California Supreme Courtaddressed
this issue in a unanimous August decision.
Employers must follow the requirements of
both statutes, including complying with the
more restrictive law.

GOVERNMENT & LEGISLATIVE

Representing Our Industry's
Interests in Sacramento

“Politics is like Newton’s first law of
physics,” says RJ Cervantes, Partner
at Fernandez Cervantes Government
Affairs. “Nothing is moved unless it is
pushed. If youre not at the table push-
ing your agenda, either someone else
will be there pushing it in the direction
they want it to go, or you'll stall out.
Being at the table is critical”

In fact, it is precisely because being
at the table is so critical that PIASC has
teamed up with other California PIA
affiliates to hire RJ’s firm. We now have
professional lobbyists representing the
graphic communications industry’s
interests in Sacramento! Each year the
legislature introduces over 3,000 differ-
ent bills, many of which can have signifi-
cant impacts on your business. Our new
presence in the capitol will help give us a
say in what happens to these bills.

“The single biggest entity impacting
our members is the California state
legislature,” R] observes, “and the best
way for us to impact the legislature is by
working together to implement a coor-
dinated, on-going lobbying program.”

Creating a brand, building a
program

“Our first goal,” R] shares, “will be to build
a brand and establish the printing indus-
try in the minds of our elected officials.
We know that between now and January
they will all be reviewing what they want
their legislative packages to look like for
the 2019 legislative session. Educating leg-

islators about
our industry,
and building
a  ‘graphics
communica-
tions brand,
will help get
us to the table
at the outset. We want to influence what
gets introduced and implemented. When
legislators are contemplating bills, we
want them to stop and think, T wonder
what the printing industry would think
about this policy idea, or what the impacts
would be on them.”

While creating a brand is the first
goal, the ultimate goal is to build a com-
prehensive government affairs program.
“We'll be using all the tools at our dis-
posal to get the job done,” R] states. This
includes:

« Direct lobbying by Fernandez Cer-
vantes Government Affairs, which
will be working day-to-day in the cap-
itol to represent our interests

» Having members meet with elected
officials to share their perspectives,
which can be extremely powerful

« Providing plant tours and educational
events for elected officials and their
staff members

 Coordinating
activities

o Getting a political action committee
up and running

RJ Cerventes

various  grassroots

Continued on back

Be sure to comply with the
FCRA, too

Any time you use a consumer reporting
agency to obtain a background check or
“consumer report” on an employee or
applicant, you must also comply with
the Fair Credit Reporting Act (FCRA).
In addition to requiring written permis-
sion from the employee or applicant,
the FCRA also requires that you provide
this person with a “Summary of Con-
sumer Rights” form.

This required disclosure form was
updated on September 21, 2018. You
can.download the new form at
http://bit.ly/ConsumerRights18.

Action item: If you want to run a
background check that includes both
credit checks and character checks, be
sure to first obtain written authoriza-
tion and provide a copy of the updated
“Summary of Consumer Rights” form.

Upcoming Events

Cocktails &
Conversations in Studio
City and Cerritos

October 4, 2018
Jalapeno Pete’s,
11618 Ventura, Blvd., Studio City

October 11, 2018
FRIDA Mexican Cuisine,
11169 183rd Street, Cerritos

$25/members, $40/non-members
(includes two drinks and appetizers)

“I see this event as ‘fun business after
5:00pmt’. Nowadays, everybody is busy
and it’s hard to get appointments.
Here, you have the opportunity to be
one on one with potential referrals

in a more relaxing environment. The
venues and food are always great, the
conversations are always exceptional
and you’ll walk away looking forward
to the next. It's not who you know, it’s
who knows you!” - Roberto Lopez,
Konica Minolta Business Systems

Register at www.piasc.org/cc

Toy Drive & Ride

October 1st - November 26th
If your company is looking to give
back, think of the kids at City of
Hope. This year, our goal is to put
smiles on hundreds of kids™ faces.
Make a difference this holiday sea-
son and participate in our annual
Toy Drive, which now includes a ride
to deliver all the gifts.

If you agree to participate, PIASC

will send you a box for donations.
Once you reach 20 gifts, your logo
will also be included in all promo-
tional items as a sponsor.
Donate by Monday, November 26,
2018. Drop-off location:
5800 S. Eastern Ave, Suite #400
Los Angeles, CA 90040
(Bank of America Building, 4th Floor.)
To participate in the Toy Drive
contact Maribel Campos at mari-
bel@piasc.org or 323.728.9500 ext.
210.

Committed Sponsors: The Dot,
GPA Specialty Substrate, The Printery,
Automation, Queen Beach Printers

Group Motorcycle Ride

Saturday, December 1st

You can also join the GROUP
MOTORCYCLE RIDE to deliver
donations... All Bikes are welcome
and Santa outfits highly suggested!
Starting Point: GPA Specialty Sub-
strate Solutions, 16001 Arthur St,
Cerritos, CA 90703

Check-in begins: 8:00am

Ride to City of Hope: 9:15am (Kick
Stands Up)

Destination & Distribution of
Gifts: City of Hope, 1500 E. Duarte
Rd, Duarte, CA 91010
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a statement about exposure relative to
this safe harbor level. Otherwise anoth-
er option is to send a sample of the fin-
ished product to a lab for testing to see
if any of the Prop 65 chemicals identi-
fied can be detected. If the testing shows
that no Prop 65 chemicals can be found,
then no warning would be required.

You must provide proper
warnings and training for
your employees

There are several approach-

es that can be used for any
necessary employee warn-

ings, none of which are new.

In addition to posting warning signs,
PIASC generally recommends that you
simply incorporate these warnings into
the training that is required under the
Hazard Communication Standard.
This includes identifying the products

that contain the Prop 65 chemicals, in-
forming employees about the hazards
associated with these chemicals, and
explaining what employees need to do
to protect themselves from the hazards.

Action items

Given the renewed attention to the
warning requirements, you should not
ignore this law. Review the compo-
sition of all of your input materi-
als (e.g., inks, coatings, solvents,
plate chemistry, adhesive, etc.)
to see if any Prop 65 chem-
icals are present. If found,

take appropriate action.

For more information

The state has created a dedicated web
site that contains information about the
law and its requirements. You can find it
at https://oehha.ca.gov/proposition-65.

TECHNICAL & TECHNOLOGY

Ask the Technical Experts

Q. Do transparent UV inks require
less energy than opaque UV inks to
cure, and what dryer settings would
you recommend?

A. Transparent inks are always used in
process inks so that the colors blend to
make the other colors. Spot colors may
be opaque depending on the pigments.
As for the UV lamp settings, I would

CLASSIFIEDS

FOR SALE Muller Martini Star-
plus Perfect Binder with 18 Pockets,
Stream Cover Feeder, Sideglueing unit,
Spine Glue Cutoff, Inline Trimmer and
Counter Stacker Contact Art Solano,
art@youngamericanbindery.com or call
(818) 535-5334

FOR SALE Muller Martini Baby
Pony Perfect Binder with 5 Clamps for
“SMALL RUNS” Contact Art Solano,
art@youngamericanbindery.com or call
(818) 535-5334

Want to place a classified ad? Contact
Erica Sanchez, 323.728.9500, Ext. 209,
erica@piasc.org

CONTACT US

Address:
5800 S. Eastern Avenue, Suite 400
Los Angeles, CA 90040

P.O. Box 910936
Los Angeles, CA 90091

Phone: 323.728.9500
www.piasc.org

Key Contacts

Lou Caron, President
Ext. 274, lou@piasc.org

Dennis Bernstein, Commercial Insurance
Ext. 222, dennis@piasc.org

Evie Banaga, Employee Benefits
Ext. 224, evie@piasc.org

Kristy Villanueva, Member Services
Ext. 215, kristy@piasc.org

Cheryl Chong, Human Resources
Ext. 218, cheryl@piasc.org

Irv Selman, Voluntary Insurance
Ext. 249, irv@piasc.org

Toy Drive & Ride

Los Angeles

your office.

Details: piasc.org/cc

FREE/members

Drop-off Location: PIASC Offices,
Contact: Maribel Campos, Ext. 210,

maribel@piasc.org for a donation box for

Cocktails & Conversations
5:30pm - 7:30pm, Jalapeno Pete's, Studio City
$25/members (includes 2 drinks and apps)

Contact: Emily Holguin, Ext. 262, emily@piasc.org

Details: http://bit.ly/10-9webinar

refer to the ink manufacturers’ recom-
mendations. Transparent ink may allow
slightly more UV radiation to penetrate
and reach the photo initiator, but the
amount is insignificant. The ink cover-
age and lightness/darkness of the form
will determine the amount of UV ener-
gy required to cure the ink.
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 Educating our members about how to
effectively participate in the legislative
process
“There are big challenges and big obsta-
cles in California,” RJ acknowledges. “To
be effective we must be nimble, and smart
with our time, energy and resources.”

Preparing for 2019

Because the 2018 legislative session
recently wrapped up, the current focus is
on preparing for 2019. RJ and his team
are in the process of creating a compre-
hensive advocacy plan for our industry.
As part of this they’ll be identifying key
legislative districts—such as the districts
of highly influential or powerful legisla-
tors—that have a large number of asso-
ciation members. This data will be useful
in showing legislators that were here in
their district employing people and doing
good things in the community, and coor-
dinating meetings, tours and grassroots
efforts.

Once the new legislative session gets
underway, RJ and his team will comb
through all 3000+ bills that get intro-
duced. Because the devil is in the details
when it comes to legislative language,
they’ll dig deep and funnel things down
for us. Naturally, the focus will then be
on the bills which can have the great-
est impact on the printing and graph-
ics communications industry. Many

of these will affect one or more of our
members hot button issues, such as
taxation, labor laws, workforce develop-
ment and environmental concerns.

“We're excited to be working with the
graphics communications industry;” R]
shares, “and looking forward to estab-
lishing a brand and getting our advocacy
program established!”

For information about how you can get
involved, contact R] Cervantes directly at
RjC@fernandezgov.com.

Storm Water Permits Reminder

As we reported in our previous arti-
cle on “Storm Water Permits 101” (see
http://bit.ly/StrmWater), the State Water
Resource Board has a complicated
storm water permit program that affects
all printers in California.

Recently we've been seeing an uptick
in calls from members who have received
notices that they are being fined because
they do not have the necessary permit.
As a reminder, all California printers
must either obtain an “Industrial General
Permit,” which regulates storm water dis-
charges associated with industrial activi-
ties, or a “No Exposure Certification.” In
other words, even if there is no chance
that your facility will contaminate storm
water, you still must file for a permit.

Once obtained, storm water permits
must be renewed each year.

"We're excited to be working with the
graphics communications industry.”

NATIONAL ASSOCIATION NEWS

There is still time to make it to Las Vegas for the 2018 SGIA Expo!

The printing industry is changing
faster than the Las Vegas Strip. To be
part of what’s ahead, you need to be
at the 2018 SGIA Expo. Technology
is expanding what you can do —
and the SGIA Expo is here to help you
make the most of it! Connect with peers
and suppliers. Explore the latest printing

SGIA 240

Las Vegas ® October 18—20, 2018

technologies and trends. Learn from in-
dustry experts. The 2018 SGIA Expo will
bring more than 500 exhibitors and tens

Other Industry Events 2018

of thousands of registrants together.

Special PIASC Member Rates
Expo Only: $35

Expo + Education: $115

Additional Sessions: $30-$150/session
(view session info)

REGISTER AT: www.sgia.org/18

10/11/18  Premier Screening of Rams + Q&A

Los Angeles, CA

www.losangeles.aiga.org

10/15/18 -

10/17/18 Adobe MAX Los Angeles, CA www.max.adobe.com
lgggﬂ g - 2018 SGIAExpo Las Vegas, NV www.sgia.org/expo/2018
10/25/18  Think Bowl: Ghouls and Gutters Westchester, CA olivia@thinkla.org www.thinkla.org

310.876.0650, x226

10/30/18 - 2018 OSHA Compliance for
10/31/18  Printing Workshop

Warrendale, PA

412.259.1779
krundle@printing.org

www.printing.org

11/13/18 ETHOS: 2018 Design Annual

Costa Mesa, CA

www.orangecounty.aiga.org

Want us to list your event? Contact Maribel Campos, 323.728.9500, Ext. 210, maribel@piasc.org

PIASC Events Calendar

Pro it Matters Webinar: M&A
Trends in Today’s Print Environment
11:00 am - 12:00 pm PST

Webinar at a computer near you

Cocktails & Conversations
5:30pm-7:30pm, Frida Mexican Cuisine,

Cerritos$25/members (includes 2 drinks and

apps) Details: piasc.org/cc

Contact: Emily Holguin, Ext. 262, emily@piasc.org

Inkjet Ready! Part 2 Virtual
Conference

10:00 am - 2:00 pm, PDT
$99/members

Details: www.piasc.org

Contact: Emily Holguin, Ext. 262, emily@piasc.org

Toy Drive & Ride: Group Motorcycle Ride

8:00 am - 10:00 am

GPA, Specialty Substrate Offices, Cerritos
TO City of Hope, Duarte

Contact: Bill Rivera, 949.422.8330

For full list of workshops and virtual classes,

please visit www.piasc.org/training.





